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65%
Average

Retention

• The largest essential oil company in the world.
• Product-focused sharing model.
• Debt-free with no outside interest or funding.
• Lead by an executive team of business, marketing, and healthcare 

professionals with 150+ years of combined industry experience.

What makes dōTERRA unique?

• Built-in business model, including product sourcing, 
order fulfillment, billing, and customer service.

• Built-in education system to teach you product 
knowledge, entrepreneurship & leadership.

• Entry is the cost of the products for your own 
household and your own level of commitment.

Authentic network marketing 
is the most efficient way to 

build a financial pipeline. 1
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dōTERRA® is a place where you can create freedom that most people only dream of. Many people 
spend their lives trading hours for dollars with no end in sight, never having the freedom to pursue 

their true passions and purpose. Create a different story with dōTERRA.

85% of those that join dōTERRA  
are people who simply wish to buy 
products at the best value. 15% 
wish to build a business. 65% of all 
those that join continue to order at 
least every three months, compared 
to an 8% industry average.

THE DAY HE TURNED ON HIS
SPIGOT, EVERYTHING CHANGED.

He had created an unlimited 
supply of water for his village, 

and a financial pipeline that 
continued to provide him 

abundance for years to come.

AFTER MANY YEARS, HE GREW 
WEARY OF HAULING BUCKETS.

Then inspiration came. If he 
used his spare time to build 

a pipeline, eventually he 
would be free from hauling 

buckets. So he labored 
diligently for a few years to 

build his pipeline.

THERE WAS A MAN WHO HAULED
BUCKETS OF WATER FOR A LIVING.
Every day he hauled water from the 
nearest water source to his village 

miles away. Because everyone 
needed water, he always sold out. If 
he wanted to make more money, he 

would simply work more hours 
hauling buckets.

DO YOU NEED A FINANCIAL        pipeline?

*See the “Buckets and Pipelines” video at sharesuccess.com/pipeline
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“Successful people look at a 
problem and see opportunity.”

Jeff Olson

CHANGE LIVES, GROW YOURSELF,
AND GET PAID FOR IT.

“I wondered if someone like me from a small town, who had never done direct marketing, could succeed. My first class 
convinced me that everyone wants and needs these oils. I just went forward with that conviction, excitedly sharing with 
anyone who would listen and have found success in one living room at a time.”

Kathy Pace, Blue Diamond 

What would you like your pipeline to produce?

ARE YOU HAULING BUCKETS
OR BUILDING A PIPELINE? 

You can create a different story for 
yourself and many others. With 

dōTERRA, you can achieve financial 
freedom as you share simple, safe, 
empowering natural solutions with 

those you care about. 

THE TIME TO START
YOUR PIPELINE IS NOW.

When you dedicate time and 
resources to building a pipeline in 
dōTERRA, the results are far and 
lasting. Your pipeline will provide 
well-being and freedom to your 
home, to communities, and to 

generations.

 

As you grow your pipeline, other lives are 
lifted. dōTERRA creates partnerships with 

growers around the world, nurturing 
developing economies, and preserving 

agricultural traditions. Entire regions and 
cultures are impacted because you share 

health and hope.

 A PIPELINE IN dōTERRA 
TOUCHES MANY LIVES.

(time, money, freedom, purpose, etc.)

dōTERRA Global Headquarters
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WHAT DO YOU WANT TO create?

Elite

E
3K

$300/month*
Enroll 15+ people

Silver
S

E E E
$2,125/month*
Lead 3 people to Elite

Gold

G

P P P

$4,667/month*
Lead 3 people to Premier

Platinum

PL

S SS

$8,750/month*
Lead 3 people to Silver

$600*
Enroll 25+ people

Premier

5K min
2k+ 2k+

P

Ex Ex

FAST START BONUS
Be 

profitable your 
first week 
building 

dōTERRA!

Paid weekly on new 
enrollee volume for 
their first 60 days. 
Enroller must have 
100 PV Loyalty 
Rewards Order to 
receive this enroller bonus.

Enrollment
LEVEL 1

20%

Enrollment
LEVEL 2

10%

Enrollment
LEVEL 3

5%

*Average monthly earnings from Opportunity and Earnings Disclosure Summary ( http://goo.gl/rbtLeR) - Earnings based on performance.

UNILEVEL BONUS
Paid monthly on team volume for 
members outside the Fast Start bonus 
window. 

rank

POWER OF 3
TEAM BONUS

Paid monthly based on structure. Each 
team needs 600 TV to receive this 
sponsor bonus.

YOU
100 PV

$50
LEVEL 1  

(3+)

60
0 

TE
AM

 V
O

LU
M

E (
TV
)

$250
LEVEL 2
(3x3=9+)

$1500 
LEVEL 3  
(9x3=27+)

     make a difference
dōTERRA®’s Compensation Plan:
• Rewards leadership
• Incentivizes team support and collaboration
• Allows you to create a residual income pipeline

Create Income &

2%Level 1

3%Level 2

5%Level 3

5%Level 4

6%Level 5

6%Level 6

7%Level 7

3

$49

$9

9

$25227

$85981

$3046243

$9607729

$32,5712187
# of 
people

Percentage
paid on
monthly
volume

Levels
in your
organiz-
ation

Income 
based 
on 150PV 
orders 
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Diamond
D

S S S S
Lead 4 people to Silver
$16,083/month*

Blue Diamond

BD

G G G G G
Lead 5 people to Gold
$36,500/month*

Presidential Diamond
PD

PL PL PL PL PL PL

Lead 6 people to Platinum

$106,833/month*

dōTERRA’s Unilevel compensation
is more generous than other comp

plans, paying higher commisions
on the larger lower levels.

Unilevel dynamically compresses 
up past non-qualifying    

members.    

• Earn $2,125-$4,667/month (Silver-Gold Average Income)

• Guide others to earn their products for free
• Become a leader people want to follow
• Travel, grow personally, enjoy greater options

Needed Investment

• Part-time commitment
• Enrollment kit, LRP order, business tools
• Daily personal development
• Plan, invite, present, enroll, support
• Support builders

Ideal Goal: Elite in 30-60 days, Silver in 6-9 months, Platinum in 2 years.

Supplement your income

Replace & multiply your income

• Earn $8,750-$106.833/month (Platinum-Presidential Diamond Average Income)

• Become a powerful leader, inspiring vision and living 
your passion

• Make a global impact

Needed Investment

• Full-time commitment
• Enrollment kit, LRP order, business tools
• Daily personal development
• Plan, invite, present, enroll, support
• Develop leaders

Ideal Goal: Elite in 30 days, Silver in 60-90 days, Diamond in 9-12 months.

• Earn $200-$600/month (Elite-Premier Average Income)

• Support your wellness lifestyle
• Teach others a wellness lifestyle

Needed Investment

• A few hours/week
• Enrollment kit, LRP order, business tools
• Plan, invite, present, enroll, support

Ideal Goal: Elite in 60-90 days, Premier in 6 months.

Earn your dōTERRA products for FREE

UNILEVEL BONUS

in
co

m
e

LEADERSHIP POOLS
Paid monthly. 6% of global profits 
are divided among leadership ranks.

1%
Diamonds 

1%
Blue

Diamonds

1%
Presidential
Diamonds

1%
Diamond, Blue,
& Presidentials 

2%
Silver, Gold, 
& Platinums 

* See full comp plan at sharesuccess.com/comp
* Comp plan also includes 25% retail profits and 15% 
   on preferred member purchases.

fast starts
power of 3

unilevel

leadership
pools

Choose Your Level of Play

1

2

3

Elites are paid 
to this level

Premiers are paid 
to this level

Silvers and above 
are paid to this level

Get paid
on 7 levels 

of 
referrals.

65%
Retention

Rate
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BEGIN CREATING YOUR income  PIPELINE
Your income in dōTERRA® will 

be in direct proportion to the number of lives you 
influence. Focus your building efforts in an energy of service. 

Begin building smart with these first three steps. 

CREATE 
A NAMES LIST

Who do you know who would 
benefit from dōTERRA? Who 

needs wellness, money, 
purpose, or freedom? Refer 
to your phone contacts and 

your Facebook friends 
for ideas.  

2
SET A 30-DAY 

NON-NEGOTIABLE GOAL

When you have a non-negotiable goal, 
persist until it’s completed. When you are 

commited, you achieve it and it builds 
confidence to move forward.

Choose a goal that is measurable 
(i.e. rank, income, $250 Power of 3, or enrollments).

I am achieving

by

date

non-negotiable goal

1

SCHEDULE 
PRESENTATIONS

Schedule 4 classes, 15 one-
on-ones, or any combination on your 
calendar right away. Within the same 

month and closer together is ideal. Host 
presentations at home, a friend’s, on 

Facebook or Skype, or at a restaurant. 
Invite your upline mentor to 
support with your first three 

presentations, or use a 
class DVD.

3

Get the Launch Your Business Guide 
and connect with your upline support 

within 48 hours. Start sharing!

NEXT STEPS »
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NAMES LIST
List 100 people you know in your four networks below. Just brain dump without judgment or filtering. 
If you need more ideas, ask yourself who would benefit from the products or opportunity, or go to 
sharesuccess.com/expandyourcontacts
The stars below will be used to sort your Names List using the Launch Guide.

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

36

37

38

39

40

41

42

43

44

45

46

47

48

49

50

FAMILY FRIENDSparents, siblings, relatives current, high school, college, facebook
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51

52

53

54

55

56

57

58

59

60

61

62

63

64

65

66

67

68

69

70

71

72

73

74

75

76

77

78

79

80

81

82

83

84

85

86

87

88

89

90

91

92

93

94

95

96

97

98

99

100

NAME NAMECOMMUNITY OTHERneighbors, associates from church/school/clubs co-workers, product or service providers

“dōTERRA®’s products are best shared person to 
person, not on a shelf or in an ad. Rather than paying advertising companies, 
dōTERRA chose to compensate people like you and me who share their products and support others in 
sharing. Together, we are rapidly bringing health and hope through this worldwide movement.”  
- Natalie Goddard, Double Diamond
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2015 Opportunity and Earnings  
Disclosure Summary 

A 2014 U.S. based research study by a reputable third party organization highlighted various aspects of the 

JURZWK�RSSRUWXQLW\�RI�Gņ7(55$�LQ�WKH�FRPLQJ�\HDUV��.H\�WDNHDZD\V�IURP�WKLV�VWXG\�LQFOXGH�WKH�IROORZLQJ� 

• ����SHUFHQW�RI�WKH�JHQHUDO�SRSXODWLRQ�ORRNV�WR�QDWXUDO�SURGXFWV�WR�LPSURYH�WKHLU�KHDOWK� 
 

• 51 percent of the general population has used essential oils. 

• 2I�WKH�JHQHUDO�SRSXODWLRQ��RQO\����SHUFHQW�DUH�IDPLOLDU�ZLWK�Gņ7(55$�HVVHQWLDO�RLOV� 

• 7KH�PRVW�SRSXODU�PHWKRG�WR�ILQG�RXW�ZKLFK�QDWXUDO�SURGXFW�WR�XVH�DQG�KRZ�WR�XVH�WKRVH�SURGXFWV�
FRQWLQXHV� WR� EH� IURP� WKH� UHFRPPHQGDWLRQ� RI� D� IULHQG�� 7KLV� PHWKRG� LV� ����PRUH� FRPPRQ� WKDQ�
UHIHUULQJ�WR�DQ�DGYHUWLVHPHQW� 

%HFDXVH�RI� WKH� WUHPHQGRXV� SRWHQWLDO� IRU� WKH� FRQWLQXHG� JURZWK�RI� Gņ7(55$�� DQG� EHFDXVH�ZRUG�RI�PRXWK� RU�
SHUVRQDO�UHIHUUDO�LV�WKH�PRVW�FRPPRQ�PHWKRG�RI�SHRSOH�OHDUQLQJ�DERXW�HVVHQWLDO�RLOV��Gņ7(55$�LV�YHU\�FRPPLWWHG�
WR�GLUHFW�VHOOLQJ�DV�WKH�YHKLFOH�E\�ZKLFK�LWV�&37*��HVVHQWLDO�RLOV�DUH�PDUNHWHG��'LUHFW�VHOOLQJ is generally defined 

as the VHOOLQJ� RI� JRRGV� DZD\� IURP� D� IL[ed retail location and includes persRQDO� LQYROYHPHQW� E\� VRPHRQH�
H[SHULHQFHG�LQ�WKH�XVH�RI�WKH�JRRGV�EHLQJ�VROG��� 

Gņ7(55$�LV�DQ�HVVHQWLDO�RLOV�FRPSDQ\�WKDW�PDUNHWV�
WKURXJK�GLUHFW� VHOOLQJ��7KH�DERYH� UHIHUHQFHG�VWXG\�
DOVR�H[SORUHG�Gņ7(55$·V�GLUHFW�VHOOLQJ�FKDQQHO�DQG�
revealed that 85 percent of the people that joined 

Gņ7(55$� GLG� VR� SULPDULO\� WR� JHW� KLJK� TXDOLW\�
essential oils at a discount for WKHPVHOYHV�DQG�WKHLU�
IDPLO\��2QO\����SHUFHQW�MRLQHG�SULPDULO\�WR�VWDUW�D�́ IRU�
profit” business enterprise. 

7KHUHIRUH��WKH�YDVW�PDMRULW\�RI�WKH�DSSUR[LPDWely two PLOOLRQ�Gņ7(55$�PHPEHUV�DURXQG�WKH�ZRUOG DUH�SULPDULO\�
IRFXVHG�RQ�JHWWLQJ�DFFHVV� WR�KLJK�TXDOLW\�HVVHQWLDO�RLOV�DQG�RWKHU�SURGXFWV�RIIHUHG�E\�Gņ7(55$�DW� WKH�PRVW�
UHDVRQDEOH�SULFH�SRVVLEOH��Gņ7(55$�VXSSRUWV�WKLV�GHVLUH�E\�KDYLQJ�D�YHU\�JHQHURXV�/R\DOW\�5HZDUGV�3URJUDP�
WKDW�KDV�H[WUHPHO\�KLJK�SDUWLFLSDWLRQ�UDWHV�DQG�D�QHDU�����SHUFHQW�SRLQW�UHGHPSWLRQ�UDWH�E\�OR\DO�FRQVXPHUV��
$GGLWLRQDOO\��Gņ7(55$�RIIHUV�UHJXODU�SURPRWLRQV�DQG�RWKHU�RSSRUWXQLWLHV�IRU�PHPEHUV to purchase products at a 

GLVFRXQW�� 7KH�DERve referenced study of Gņ7(55$�PHPEHUV� VKRZHG� WKDW� DIWHU� WKH�TXDOLW\�RI� WKH� FRPSDQ\·V�
HVVHQWLDO�RLOV��WKH�QH[W�WKUHH�WKLQJV�UHVSRQGHQWV�EHOLHYH�WKH�FRPSDQ\�GRHV�EHVW�LQFOXGH��EHLQJ�D�YDOXHV-based 

RUJDQL]DWLRQ��SURYLGLQJ�JUHDW�FXVWRPHU�VXSSRUW��DQG�RIIHULQJ D�FRPSHOOLQJ�FRPSHQVDWLRQ�SODQ� 

6XSSRUWLQJ�WKLV�H[WUHPHO\�KLJK�IRFXV�RQ�SURGXFWV��WKH�Gņ7(55$�FRPSHQVDWLRQ�SODQ�SURYLGHV�D�UREXVW�HDUQLQJV�
opportunity for all Wellness Advocates.  Wellness Advocates are Gņ7(55$�PHPEHUV that have enrolled to receive 

the deepest product discounts.  :KLOH�PRUH�WKDQ�����RI�DOO�Gņ7(55$�PHPEHUV�MRLQ�WR�IRFXV�SULPDULO\�RQ�WKH�
DELOLW\�WR�EX\�KLJK�TXDOLW\�RLOV�DW�D�GLVFRXQW��WKH\�FDQ�DQG�GR�HDUQ�FRPPLVVLRQV�IRU�WKHLU�HIIRUWV�EDVHG�RQ�WKH�
sales of product within their organization. 'XULQJ� ������ WKH� FRPSDQ\� SDLG� FRPPLVVLRQV� WR� DSSUR[LPDWHO\�
225,000 Wellness Advocates in the United States which is DSSUR[��20% of all U.S. based Gņ7(55$�PHPEHUV that 

PDGH�D�SXUFKDVH�IURP�WKH�FRPSDQ\�GXULQJ�WKH�\HDU��7KH�PDMRULW\�RI�WKRVH�:HOOQHVV�$GYRFDWHV�HDUQHG�HQRXJK�
WR�SD\�IRU�D�SRUWLRQ�RU�DOO�RI�WKHLU�RZQ�SURGXFW�SXUFKDVHV�HDFK�PRQWK�� 

2015 2SSRUWXQLW\�DQG�(DUQLQJV�'LVFORVXUH�6XPPDU\B),1$/� 

         People that joined     
                  with Gņ7(55$�� 

          SULPDULO\�WR�JHW�  
   KLJK�TXDOLW\�RLOV�  

      essential oils at 
  a discount. 

         People that joined  
Gņ7(55$�SULPDULO\�WR� 

VWDUW�D�´IRU�SURILWµ� 
business enterprise.  

85 % 

15 % 
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Specifically, ���� RI� Gņ7(55$�PHPEHUV� GR� QRW� EHFRPH�:HOOQHVV� $GYRFDWHV� DQG� FDQQRW� HDUQ� FRPPLVVLRQV���
Wellness AGYRFDWHV�FODVVLILHG�E\�WKH�UDQN of Consultant DFFRXQW�IRU�����RI�DOO�Gņ7(55$�PHPEHUV�DQG�GRQ·W�
JHQHUDOO\�HQUROO�RWKHU�PHPEHUV or HDUQ�FRPPLVVLRQV��(QWU\-level Wellness Advocates with WKH�UDQN�RI�Manager, 

'LUHFWRU�DQG�([HFXWLYH�HDUQ�XS�WR��������DQQXDOO\�LQ�FRPPLVVLRQV and account for 9% RI�DOO�Gņ7(55$�PHPEHUV. 
$W� WKH�PLG-OHYHO� UDQNV� RI� (OLWH� DQG� 3UHPLHU (4% RI� DOO� Gņ7(55$�PHPEHUV�, Wellness Advocates learn about 

SDUWLFLSDWLQJ�LQ�GR7(55$�DV�D�EXVLQHVV�DQG�DUH�DOPRVW�DOZD\V�GRLQJ�WKH�EXVLQHVV�RQ�D�SDUW-WLPH�EDVLV��$YHUDJH�
annual earnings IRU�WKHVH�UDQNV�UDQJH�IURP��������WR������0 per year. 

7KH�KLJKHVW�OHYHOV�LQ�WKH�FRPPLVVLRQ�SODQ�DUH�WKH�OHDGHUVKLS�UDQNV (DSSUR[���% RI�DOO�Gņ7(55$�PHPEHUV� and 

the 2015 DYHUDJH�DQQXDO�HDUQLQJV�IRU�WKHVH�UDQNV�DUH�VKRZQ�LQ�WKH�IROORZLQJ�FKDUW��:LWKLQ�WKHVH�UDQNV�DUH VRPH�
Gņ7(55$�PHPEHUV�WKDW�FRQGXFW�EXVLQHVV�RQ�D�IXOO-WLPH�EDVLV��7KLV�FKDUW�VKRZV�WKH�UDQN��WKH�DYHUDJH�DQQXDO�
earnings of Wellness Advocates SDLG�DW�WKDW�UDQN�GXULQJ�����, and the percent of people within these leadership 

UDQNs ZKR�ZHUH�SDLG�DW�WKDW�VSHFLILF�UDQN�LQ�WKH�8QLWHG�6WDWHV� 

Rank  Average Annual Earnings Percent of Leaders 

Silver ���,�00 �2% 

*ROG ���,000 23% 

3ODWLQXP ���5,000 5% 

'LDPRQG ����,000 7% 

%OXH�'LDPRQG� ����,000 2% 

3UHVLGHQWLDO�'LDPRQG ������,000 <1% 

 

Gņ7(55$�H[SHULHQFHG�WUHPHQGRXV�JURZWK�GXULQJ����� LQ�ODUJH�SDUW�GXH�WR�DQ�LQFUHDVH�LQ�WKH�QXPEHU�RI�SHRSOH�
DFKLHYLQJ�OHDGHUVKLS�UDQNV�JOREDOO\��'XULQJ�WKH�\HDU��WKH�FRPSDQ\�UHFRJQL]HG�VHYHUDO�WKRXVDQG�QHZ�:HOOQHVV�
$GYRFDWHV�WKDW�DFKLHYHG�OHDGHUVKLS�UDQNV�ZLWK�GHWDLOV�DV�IROORZV� 

Rank  Number of First Time Rank Achievement in 2015 

Silver 1,894 

*ROG ��� 

3ODWLQXP 201 

'LDPRQG 184 

%OXH�'LDPRQG� 44 

3UHVLGHQWLDO�'LDPRQG 9 

 

7KH�Gņ7(55$�EXVLQHVV�RSSRUWXQLW\� LV� UREXVW�DQG�JURZLQJ��:KLOH� WKH�YDVW�PDMRULW\�RI�:HOOQHVV�$GYRFDWHV�DUH�
IRFXVHG�RQ�WKH�XVH�RI�HVVHQWLDO�RLOV�IRU�WKH�EHQHILW�RI�WKHLU�IDPLO\�DQG�IULHQGV��IRU�WKRVH�:HOOQHVV�$GYRFDWHV�WKDW�
GHVLUH�WR�IRFXV�RQ�GHYHORSLQJ�D�´IRU�SURILWµ�EXVLQHVV�E\�ZRUNLQJ�IXOO� WLPH�DQG�DFKLHYLQJ�WKH�OHDGHUVKLS�UDQNV��
there is a significant earnings opportunity as noted above. Of course, HDFK�:HOOQHVV�$GYRFDWH·V�DFWXDO�HDUQLQJV 
will depend on PDQ\�IDFWRUV�LQFOXGLQJ WKH�WLPH�DQG�HIIRUW�WKH\�SXW�LQWR�EXLOGLQJ�WKHLU�RZQ�Gņ7(55$�EXVLQHVV��� 
1289 Pleasant Grove Blvd. 6 Pleasant Grove 6  UT 84602  (800) 411-8151 tel 6 (801) 615-7205 fax 

2015 2SSRUWXQLW\�DQG�(DUQLQJV�'LVFORVXUH�6XPPDU\B),1$/ 

Heleen
Meer weten wat dit voor jou als ondernemer kan betekenen? Neem contact op met
Heleen den Haan op  06-290 11 297 of heleendenhaan@gmail.com
Schrijf je in via: www.mydoterra.com/heleendenhaan   ID nr: 2786970
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